MANY CONSUMERS WITHOUT CREDIT SCORES ARE
Creditworthy and Highly Qualified for Mortgages

In 2015, 30 to 35 million people in the United States could not obtain a conventional credit
score, despite having a credit file at one or more of the national credit bureaus. These
individuals were restricted from accessing credit through mainstream channels and were
often left with no option but to seek out pricey alternatives.

A study by VantageScore Solutions compared a subset of Americans rendered unscoreable
by conventional credit scoring models (“expanded population”) with a subset scoreable
consumers with regular access to mainstream credit (“conventional population”), with
similar financial fundamentals and creditworthiness. Among other findings, the study
revealed that among this subset, conventionally scoreable consumers have significantly
greater access to credit than expanded population consumers.

General characteristics of Conventional and
Expanded populations are very similar.
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Conventional and Expanded populations have a
similar capacity for handling major debt.
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There are often significant differences in the loan amounts

obtained by Conventional and Expanded populations.
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The inclusion of multiple brands of credit scoring models could put

2.5 MILLION more consumers into homes of their own.
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